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1. The praised link between production and consumption called the 
EU flower was a failure according to most evaluations

2. There were no valid evaluations of the current scheme
3. To be effective, connect the label to 

-other aspects of the products (savings, health, social 
issues)
-other policy tools 
-other important institutional players

Do not expect miracles! The flower might contribute to, but not lead 
to sustainable consumption (lacks focus on scale, choice of 
product groups)

The 3 points to take with you
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Type I - main target audience: consumers (public and private)  - and product designers 
and manufacturers
”LCA-based”, positive, external control

Type II "claims"
Single attribute (ex: recycled paper content), positive, self controlled

Type III "declarations” - main audience: business communication

LCA-based, neutral, verification?
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• Feasibility and market study

• Life cycle considerations

• Improvement analysis

• Proposal of the criteria

•General demands including "fitness for use" 

e.g. colour fastness of textiles) 

•”Hurdles” - threshold values:  contents, 

emissions, consumption

•Negative - or positive lists   

(blacklisting/whitelisting)

•Point systems
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EC regulation 880/92:
Slow and delayed criteria development
After 3 years: only 1 labelled product on the market!
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Promotion
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15

OECD 1997 �1996 XX XX XX XX XX X X XX XX X
EPA 1998 �1998 XX XX XX X X X X X X X X XX X
Thøgersen 2000 1999 X XX XX XX XX
Bjorner 2001 1997-2001 X XX XX
Gallaraga 2002 �1999 X X X X X XX X
Williams 2004 XX X X X X
Pedersen and Neergaard 2005 �2002 X X X XX X XX
Rubik and Frankl (eds.) 2005 �2002 XX X X X X X X X
Leire and Thidell 2005 �2004 X X X X X
EEB 2004 �2003 X XX XX X X XX X X X X XX X XX
AEAT 2004 �2004 X XX X XX
Kvistgaard 2005 �2004 X XX XX XX
BEUC 2004 �2004 X XX X XX XX
EVER 2005 �2005 X X XX XX XX X X X X XX XX XX XX X

Supply side focus Demand side focus ImpactsData 
collection 

Authors

X indicates a coverage mainly based on secondary sources
XX indicates new additional empirical evidence
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Number of companies awarded the EU Eco-label

(data provided by Eco help-Desk 2005)
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(Eco-help desk final report 2005)
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